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pabot yuamuxcs «CtapT B HayKe» MO CCBUIKE:
https://www.school-science.ru/0317/3/27979.

During my vacation in Britain (Scotland) I
took part in the zip-line and got unforgettable
emotions. The zip line is an entertainment at-
traction in the field of active tourism in moun-
tainous terrain. Everyone can test their physi-
cal strength and get the adrenaline. Currently
active tourism industry is developing very fast.
This kind of recreation is attractive for tourists.
Of course, tourism is a good thing but only few
people can afford a tour to Great Britain. That is
why I decided to explore international tourism
of Great Britain and use its progressive experi-
ence in the area of this country, in the Crimea.

Crimea is a leading tourist region of Russia.
The main value of tourism in Crimea is deter-
mined by geographic, beach, cultural, historical
and archaeological resources, mineral water and
mud. The diversity of the region can and should
be used for the development of the tourism po-
tential and profit that will improve the economic
situation in Crimea [1]. The problem is that
Crimea is rich in everything that attracts the
modern traveler, but this enormous potential is
used poorly. The number of tourist routes is lim-
ited, despite the variety of natural objects.

The theme of the research is relevant, be-
cause tourism is a part of most people lives and
brings great pleasure for adults as well as chil-
dren. Tourism have many behaviors: contribution
to human physical and mental development, pres-
ervation of cultural values. Tourism is a factor of
effective organization of rest and recovery life
potential of human so important in the upbringing
of future generations in society. Tourism indus-
try is also an important resource for stabilization
and accelerated development of the peninsula’s
economy, enhancing its socio-economic level [1].
After the return of the Crimea into the structure of
Russia, it is the main purpose for the region. That
is why the results of the study will be important
for the economy of the Russian Federation.

Improving the quality of tourist services in
the Crimea, developing material and technical
structure of resorts, modernization of transport
infrastructure in the peninsula — these problems

are being solved at the government level [1].
The Crimea region will be one of the most at-
tractive places in the World Tourism [1] if we
orient on international new trends. Thus, the
theme - innovation development of interna-
tional tourism in the Crimea is the most inter-
esting and currently relevant for peninsula as
well as for Russia, that is why I have chosen it.

Our century is a century of innovation.
The term «innovation» comes from the Eng-
lish word, which means «introduction of in-
novations». Innovation is a trans-formation
in various fields, based on new ideas, a suc-
cessful exploitation, implemen-tation. Espe-
cially it relates to innovations, from which we
expect the efficiency in implementation. In
the global tourism experiences there are in-
novations that work effectively for the coun-
try. This new direction of tourism activities
is looking at the modern tourist preferences,
but they are still new and unconventional for
the Crimea.

I researched them while having Great Brit-
ain experience as an example.

Recent statistics have shown: over the past
4 years, the flow of foreign tourists visiting the
UK, has risen by 24 % [2] which enables to cre-
ate new jobs, and helps to solve the problem of
unemployment. This suggests the importance
of the tourism sector to the UK economy. It
enables the country to hold the fifth place in the
top of the country’s earnings from tourism after
the United States, Spain, Italy and France.

Thus, the rationale for selected theme is
that the tourist industry in the UK has high ser-
vices quality and is supported by a great variety
of tourist routes [2]. In this context, it is logical
to study and extend international experience in
the development of tourism in the Crimea.

Subject of research: the British experience
in the development of tourism in the peninsula
of Crimea.

The purpose of the research: development
of innovative tourist route «The Graduate» in
the Crimean peninsula. To address this goal, the
following objectives have been proposed:

» identification of the main factors determin-
ing efficiency of the tourist industry in the UK;

* comparative analysis of the structure and
content of tourist programs in the UK and in
the Crimean peninsula;

e identifying  factors  hindering
development of tourism in the Crimea;

the
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* development of questionnaires and
conducting sociological survey in order to
identify the demand for tourist services;

* development of the tour’s program «The
Graduate».

During the research we used such scien-
tific exploration methods as: scientific-me-
thodical literature, Internet resources, mod-
eling, comparison, survey. The survey showed
the result of the youth in leisure travel pref-
erences. It was conducted by way of contact
with foreigners through communication in the
Internet. According to the survey, it has re-
vealed preferences of Russians and foreigners
in tourism, identified attractiveness of recrea-
tion in the Crimea.

The base of the analytical study: research-
ing sources of tourism information, statistics
data and facts of development of the tourist in-
dustry in Russia and Great Britain as well as
the survey results. To achieve the objective I
have collected information about tourism
in Britain and the Crimea and analyzed the
statistics data. To compare the structure, the
content of tourists programs and routes in Brit-
ain and the Crimea: - [ have created the maps of
tourism in the UK and the Crimea.

— I have mapped the clubs of active tourism
and centers for tourism.

Finding solutions to the problems in the
Crimea and applying innovations in tourism is a
theme of a high demand for today. However, until
now, it requires research and proposals of modern
routes to attract tourists. This work will reveal the
theme of the tourism business in the Crimea, and
will include my own proposals to use the innova-
tive tourism experience of UK for Russia.

We have analyzed information about tour-
ism in the UK and the Crimea. The comparative
analysis of the structure and content of tourist
tours and routes in the UK and in the Crimean
peninsula has identified:

* the main factors determining the high ef-
ficiency of the tourist industry in the UK

» the factors that hinder the development of
tourism in the Crimea.

These studies have suggested that it is nec-
essary to modernize tourism of the Crimea ac-
cording the innovative principles, international
experience. In the course of the analysis factors
that hinder the development of tourism in the
Crimea have been identified:

* orientation mainly for using the natural
component of the Crimea;

* delineation of tourist services (accommo-
dation, meals, transportation, sightseeing, sports,
recreation), the lack of an integrated proposal.

Main factors of development of Crimean
tourist industry are:

* expansion of tourist routes (programs) and
unconventional types of tourism;

» permanent marketing (promotion and
popularization of rest in Crimea, accounting
preference of tourists, provide each feedback
information from our clients).

All these factors have been taken into account
in the compiling a questionnaire, and a survey
was conducted in order to identify the demand for
tourist services. I have designed a questionnaire
and conducted a sociological survey to identify
the demand for tourist services. It consists of 5
questions. According to the results, I have devel-
oped an innovative program of the tourist route
«The Graduate». The program is full of excur-
sions and particularly active components of un-
conventional rest: paintball, horse riding, motor-
sailing yacht, diving, paragliding, participate in
the zip line. I offered this seven-day tour to my
classmates as a memorable and healthy holiday in
the end of the 11th class. A survey on the tour has
confirmed interest in it (Chapter 3, § 8).

Thus, this work will have a particular im-
plementation in practice, and this is practical
value of my research. The scientific and prac-
tical significance of the study lies in the fact
that the proposal can be used by travel agen-
cies as a base for the further development of
effective program to attract tourist flows in the
Crimea, based on the principles of using the in-
novation of international tourism. Novelty and
relevance of the work lies in the fact that the
important factors of the modern world tourism
have been taken into account in the research
and practical application of its results. The fac-
tors are: a new type of consumer, the variability
of consumer character, popularity of extreme
sports (Chapter 2, § 5). During the preparations
of tour and its route a feedback from clients has
been received, and I find it necessary to investi-
gate clients through a marketing research. Peo-
ple are becoming more selective in their choic-
es and value quality and content of the services.

It is important to take into account such
indicators as: changes in costumer’s behavior,
income level, education, fashion, lifestyle. It is
necessary to offer something new in tourism,
since customer from year to year is becoming
more selective.

The novelty of the research: the necessity
for flexible response to requests from tourists
to use the most modern achievements of world
science and practice in the field of tourism.

Everyone wants to have interesting and en-
joyable vacation. But if we develop tourism in the
Crimea, apart from just a possibility for a good
vacation, we can have a chance to raise the coun-
try’s economy, and bring ourselves to the level of
the top leading tourism countries in the world.

Preparations for research
Tourism
Tourist business — type of business activ-
ity for the manufacture of products and ser-

MEXIYHAPO/IHBIN ILIKOJIbHBIN HAYUHBIM BECTHUK Ne3, 2017



322

B UMHOCTPAHHBIE A3bIKMI W

vices on the tourist market for profit. Tour-
ism development leads to creation of new jobs
and increase the income of the local budg-
et. Tourism is a form of recreation, through ex-
cursions, trekking, sport games, etc., in the
broad sense is the economy. Finally, tour-
ism is the world of business that satisfies
the necessities and demands of tourists, and
brings considerable income to the State [2].

In the recent years, we have seen the in-
creasing of importance of tourism in the mod-
ern society. This is supported by growth in
incomes, increasing free time, the increasing
openness of regions and other factors.

Tourism is a leisure activity. Since ancient
times, human curiosity led humans to travel with-
out any particular purpose. Today tourism is ac-
tively growing. People travel with educational
purposes, check their sports training and get the
experience of adrenaline. Tourism has begun to
play such a big role in society that has evolved
into a unique large-scale global industry, and tour-
ism resources are becoming an essential part of
the national wealth in many countries.

Currently, tourism is one of the factors in-
creasing the quality of life of the population.
Travelling and tourism today is one of the most
significant industry in the world. All coun-
tries know about the profitability of interna-
tional tourism. Annually over the next few
years there will be about 600-700 million [2]
travelers. The annual profit from tourism will
be about one trillion dollars. Big money means
that tourism has become a big business. In
fact, for the economies of many countries,
tourism is so important that it unfolded fierce
competition between them. United King-
dom also wants to attract tourists from differ-
ent countries like United States and Canada.

Tourism in the UK. Statistical research

data on tourism

United Kingdom is the birthplace of mod-
ern tourism as a form of cultural activities.

The unique culture and heritage of the country
attract large numbers of tourists, whose spending
bring economy 4.5 billion pounds per year, which
is equivalent to the fourth part of all expenses of
foreign tourists, as well as the support of over 100
thousand jobs across the UK [2].

According to sociological research, in our
time, three-quarters of the UK population ac-
tively spends their vacation outside the resi-
dence, a large part of the country (around 25
million). The main stream of tourists sents
from the central areas to the areas of resorts
to the South-East of England. Around 15 % of
the tourists follow in the Highlands of Scotland
and Wales, 8 %-on the banks of rivers and lakes
in different parts of the country.

The Scottish Highlands are favorable for
the development of sports tourism.

There are over 30 thousand boaters, and 2
million people are members of the Sailing As-
sociation [2]. Other popular sports are fishing,
hunting and horseback riding. In wintertime ski
lovers arrive to England. Many people come to
rest in the Scottish national parks.

British people visit many sightings, with
which Britain endowed: ancient monuments,
medieval castles, museums.

At the beginning of the 60s over 2 million
overseas visitors came to the Britain annually.
In modern time the number of tourists visiting
this country has increased in 10 times — over
20 million people a year. It helps create jobs
and solve the problem of unemployed. Over 1
million jobs were created in the tourism indus-
try of the country from 2013 to 2015 [2].These
data show the important role of this sector in
the British economy.

Tourism contributes 4-5 % gross domestic
product (GDP) and has become the major source
of foreign exchange earnings [2]. 1,5 million peo-
ple work in the British tourism industry (more
than 6 per cent of the working population).

Thus, according to the statistical data, fur-
ther sustainable development of tourist interest
to the UK has a lot of prospects.

Crimea s tourism. Statistics and scientific
data. Problems in tourism development

There are a lot of facts that conducive to
the development of tourism in the Crimea. For
example, natural factors on land-use: climatic,
landscape factors (forests, mountains, the sea),
healing mineral-water springs, parks and beach-
es. There are a lot of historical monuments [1].

Tourism is attracting and profitable branch
of the Crimea economy. According to the re-
sults of a survey, only in 2015 over 5,7 million
people visited the Peninsula.

The main problems of tourism and support-
ing infrastructure of the Crimea can be divided
into 6 groups:

* low using of recreation potentional, main-
ly natural resources;

e transport infrastructure (transportation
with Russia has difficulties because of the
Kerch ferry crossing work instability, also the
single airport of the Crimea “Simferopol” is
old and needs reconstruction);

» accommodation (the service does not
correspond to the standards and tourists’
expectations);

* the information infrastructure (there are
not tourist signs on the main tourist destinations,
the lack of promotion);

* beaches (there isn’t service infrastructure
and there are a lot of rubbish there);

* tourism industry does not have enough
offers for active tourism, interesting and
modern tourist routes.
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Research and analysis of the crimea
tourism on the base of international
experience

Comparative analysis of structure and content
of tourist programs, routes and statistic
scientific data on tourism in the UK and the
Crimea

The industry of tourism outside Russia
(particularly in Britain) is characterized by
a high level of service and a great variety of
tourist routes.

In the UK the transport infrastructure and
service are developed. There are a wide variety
of tourist routes [2] based on the interests and
possibilities. Business, educational, cognitive
and sports tourisms have been developed
very well. Non-traditional active types of
tourism have become popular among tourists
in recent times. Active tourism attracts a large
number of tourists from all over the world. The
priority area is sport, riding, fishing, hunting,
cultural and cognitive resting. The priority of
international tourism is a sea coast.

We have to follow the example of foreign
countries and develop Russian tourism to
the level of international requirements and
standards. The Crimea is interested to attract as
many tourists as it can, because every tourist is
important for the business. But unfortunately,
there are a lot of problems in the Crimea
(problems with water, electricity and transport
infrastructure). It is necessary to solve them.

The main points for upgrading the Crimean
tourism industry:

* introduction of progressive international
experience in the developing of new types of
tourism in the Crimea;

* creation a powerful information system in
accordance with international standards;

* popularization of the Crimea in the tour-
ist market and making different and modern
routes [1].

But look at the bright sight, there are many
natural features for sports tourism in the Crimea [1]:

* a lot of historical monuments (cognitive
tourism);

5,7 million people visited the Crimea in 2015. From them:

from foreign countries;

2,30%
=

* coastal land (sports and health-care
tourism, fishing, hunting);

* mountain regions (sports tourism);

» valleys (equestrian sport).

These resources can help to develop
tourism industry more successfully. However,
in contrast to Britain, we can’t offer interesting
routes for tourists. If we can solve this problem,
the Crimea will become an attractive place for
tourists from all over the world, and will be able
to compete with different resorts (of Thailand,
Indonesia, Singapore, German, etc.) [1].

The Crimea has a lot of factors, attractive
for a modern tourist, but:

* Great potential is used poorly;

e The number of tourist routes is limited;

» Active non-traditional tourism is not
sufficiently developed;

» Additional services are limited;

* There are few program for tourism
popularization;

There is a limited range of offers in the area
of non-traditional and extreme types of tourism.

To compare the structure, the content of
tourists programs and routes in Britain and the
Crimea:

I have created the maps of tourism in the
UK and the Crimea.

I have mapped the clubs of active tourism
and centers for tourism.

The number of tourism centers in Britain
is significantly higher than the number of such
centers in the Crimea.

My idea is to use innovative experience of
Britain to develop tourism in this country. [ have
revealed the topic of tourism in the Crimea and
offered using innovative experience of Britain
to develop tourism in this country.

The main factors for tourism development in
the Crimea and Britain

Foreign experience can help to make a new
model based on the modern interests and trends
of tourism business. There is a big difference
between the Soviet tourism and new tourism
that we have to make. Modern tourists are
more demanding; they do not want to visit
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excursions only for spending time. We have
to make a new type of information service that
can allow people to choose different tourist
routes according to their interests and mood. It
is necessary to take into account such important
factors as: changing in purchasing behavior,
income level of the population, education,
fashion and lifestyle.
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There is the concept of non-traditional
tourism. This type of tourism can be both
traditional and non-traditional. It depends on
the type of terrain. As for the Crimea, new types
of recreation services can change traditional
tourism. There are all required conditions
and factors for arranging new types of non-
traditional tourism in the peninsula and it is
necessary to develop them if we want to attract
new tourist flow.

The analysis of international tourism has
shown the high popularity of non-traditional
types of tourism today.

These days in the Crimea, as elsewhere in
the world, extreme vacation becomes popular.
Extreme tourism is a niche of tourism industry.
It is associated strongly with the sense of
physical danger or adrenalin rush, when the
human body works with maximum energy and
the heart beats harder, raising blood pressure.
The Crimea is rich in all factors attracting
modern tourist [1], but this tourism potential
is still used very poor.

Rock climbing, underwater navigation,
spear fishing and gliding will make the

Crimea attractive place for modern travelers.
Sportsmen from all parts of our country meet
in the mountains and foothill areas of the
peninsula to take part in the orienteering. The
Crimea in winter is good for mountain-skis
rest, in summer it is an amazing place for
popular modern activity - diving which has
been developing in the Crimea recently. The

Resorts
Diving clubs

Clubs of equestria
tourism

@ Tourism centers

N @ Clubs of winter
tourism

Paragliding tourism

Clubs of

extreme tourism

mountains and cliffs are serious obstacles
for real climbers. The length and technical
complexity of cliff routes are comparable with
the most famous routes of Western Europe
and North America. The unique nature, warm
climate, clean air and steep cliffs located near
the Black sea coast make the Crimean routes
attractive for climbers.

Skydiving and flying are very popular
extreme activities today. Paragliding is a new
type of sport, achieved a big success in Europe,
North America and now in the Crimea. It is
safe to believe that popularity of this air sport
will increase and surpass other sport activities.
It is easy to learn paragliding and paragliding
over the Black sea will become unbelievable
experience.

Zip-line is unique type of sport activity.
Participants (often referred to as “zippers”),
are suspended from a pulley that moves across
the cable, propelled by gravity. The weight
of the zipper determines the speed at which
the participant travels from point to point.
You can check your athletic skill, feel a lot of
emotions (adrenalin rush) and enjoy the natural
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surroundings of the Crimea at the bird’s eye
view.

New non-traditional types of tourism have
appeared in the Crimea, but they have not been
developed enough and some tourists do not
know about their existence. Developing new
types of tourism will allow improving tourism
industry in the Crimea and using natural,
economic and historical potential of this region
productively.

We have to make new type of information
service. The main tasks of this service will

be advertisement of non-traditional tourism
and attraction new tourists from different
countries. All year round the Crimea is an
amazing place for unbelievable vacation. So
I’m going to conduct my survey about different
types of active tourism.

Development of the questionnaire and
conducting the sociological survey for
identifying of the demand for tourism services

For preference revelation of Russians and
foreigners in the tourism industry in general,
and to the vacation in the Crimea in particular,
the survey was conducted among young people
(in Russia and in Britain).

Everybody was asked 5 questions with
choices for answer:

1. “What region would you like visiting
this summer?”

a) The Crimea;

b) Foreign countries;

c¢) I don’t consider a vacation at all;

d) It’s hard to say.

2. “What kind of vacation do you prefer?”

a) Follow carefully-planned route;

b) Without planned route;

c) It doesn’t matter.

3. “What type of vacation do you consider?”

a) Active;

b) Cultural-cognitive;

c¢) Recreational;

d) All types of vacation.

4. “How long would you like to relax if you
chose a vacation in the Crimea?”

a)to 7 days; b) from 8 to 14 days; c¢) It
doesn’t matter.
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